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Broadway Retail

Overview

 Largest clothing factory outlet opening in Mohali.
* The store will have collection from over 17 globally recognized brands.

Become Global Digitally



5 Key

Expectations
from Digifish3

* The Store was new in the market with no online presence.

* Major competitors like Nike and Puma factory outlets was the

popular choice in the market for people to shop.

* Brand’s expectation was to have an agency who can provide the

brand the top ranking and popularity in the digital space with
spectacular creatives and communication.

- Brand wanted to be the first choice of shopping in the local market

with higher brand recall.

* Connecting with Suppliers online was another challenge in which

Broadway Retail wanted the agency to support them.




Zero Digital Presence

B2C Connects

B2B Connect

Social Media Presence

Website & SEO

Connecting to Suppliers

Presence: From 5o followers across platform to 500
relevant followers on a single platform

Promotion: Followers across the platform constantly
increased by 25% along with 20-30% Engagement Rate

Engagement: Connecting to Influencer & Bloggers and
engaging them in DWOM. Influencer’s network has been
increased to make the Brand viral

Website was up and running in 15 days. SEO work was
started from May 2017

Doing Digital PR by posting content on different region
targeted websites

Connecting them on various Digital Platform and
Engaging them in a conversation

Leveraging the Popularity of the Brand for Tie Ups with
Suppliers
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Product showcase on
Social Media Platform
are getting people

30K+ customers Brand Followers are

associated prior to Constantly Increasing at
opening of the store the rate of 5-10% a week

interested and
considering buying them
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Become Global Digitally



